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About me
I’m a people-driven researcher, innovator and storyteller with 13 years of experience in 

marketing, branding, product development and communications. I love to take a deep 

dive into the workings of your business or organization, ask all the tough questions, 

and pick out the juicy answers to build a strategy that works. I’ve been in-house and at 

agencies, worked with global corporations and tiny non-profits, and created my own 

startups more than once. 

I’m from Australia and I like to dance, meditate and write about feminism in my spare 

time. I can spot the trends and create the vision, and I’m here to future proof your 

company with strategy and clarity!
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experience
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Portfolio samples



Tikun Olam USA:
strategy, brand, content & social

The cannabis industry always presents a 

challenge. Paid advertising is limited to 

print in certain states, so how can we 

build a national brand on social media? 

The market tries to segment between 

medical and recreational, but could it be 

that they’re all actually catering to the 

same need: Health and wellness?

Tikun Olam are an established Israeli 

medical brand who launched in the USA 

into medical and recreational markets. 

Our press kit, web content and social 

strategy all reflected the revolution in 

wellness.



Gratitude Migration
marketing direction & strategy

Three magical days on a beach in New 

Jersey, surrounded by art installations, 

music, fire dancers, aerial performers, yoga 

workshops and good community vibes. 

We built a community, creating intentional 

content housed on the blog and promoted 

via social media. We were written up in the 

Huffington Post, and quoted in WGSN.

Experientially, the vibes flowed throughout 

the beach through signage and print 

materials. The community is now looking for 

ways to continue this event in future despite 

financial setbacks for the organizers of the 

event.



Or HaLev
social media strategy

How to convey the experience of sitting 

on a meditation retreat to a user 

scrolling through Instagram on a subway 

platform, or browsing Facebook at work?

Or Halev’s meditation retreats are 

beloved worldwide, and we used digital 

content recorded from their teachers to 

create engaging video, remarkable 

images, and a community-driven 

fundraisinsg campaign that reminds the 

community that no matter what, no 

matter where, they can #LightTheHeart.



The Gene-Sis
creator

The religious world of today is filled 

with anxiety about the future as 

synagogues empty and memberships 

dwindle. But the world of the “nones”, of 

spiritual seekers building practices of 

embodiment and intention is 

burgeoning. 

The Gene-Sis creates tangible 

experiences based on Jewish mysticism, 

from cacao ceremonies to Shabbat 

services to online courses to retreats. The 

web platform features poetry, music and 

writings with a mystical feminist lens 

towards self-improvement and spiritual 

transformation.



Lilith Magazine

A selection of writings that have appeared in the Lilith 

“Independent, Jewish and frankly Feminist” blog.

Tablet Magazine

A selection of reported features for Tablet Magazine.



Career highlights

Creator & Founder

The Gene-Sis, Brooklyn NY

December 2015 - current

Marketing Director

Gratitude Migration, Brooklyn / Keansburg NJ

Summers 2015, 2016, 2017

Senior Strategist

Blue Fountain Media, New York, NY

July 2012 - August 2015

Marketing Director

Chabad on Campus, Brooklyn, NY

October 2010 - June 2012
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